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Note: In Part A all questions are compulsory. Attempt any nine questions from Part B.

PART-A

1. Explain the followings

a) Marketing

b) Sales

c) Service Marketing

d) Market Segmentation

e) Market Research

f) Advertising

g) Public Relations

h) Sales Promotions

i) Guest Case

j) Merchandising Sales

k) Marketing Information System

l) Marketing Plan

m) Hospitality Market Mix

n) Buying Decisions

o) Pricing

15X2=30

Part-B

2. Define Marketing Environment . What are various components of a Macro Environment? Explain briefly

3. What is the contribution of hospitality industry to the Indian Economy? Also discuss the growth potential of hospitality sector in Indian Context.

4. Define Marketing Research. Explain steps involved in a marketing research process.

5. You want to open a Restaurant in your city. Conduct a Market Research in order to find out the business potential in your area for your Restaurant.

6. Define “Brand Equity”. What are the various methods of Branding a product? Explain with examples.

7. Define Personnal selling. What are the various principles of personnal selling?
8. Describe in detail the major forms of sales promotion in Food Service.

9. What is AIDE Model? Describe its importance.

10. How Marketing Information System is important in launching of product? Also describe the benefits of the same

11. Which sales techniques would you employ in the promotion of intangible product i.e. service and why?

12. What is Marketing Distribution System? How will you apply to the Hospitality sector?

13. How would you advertise the promotion of the brand of your hotel and Travel Agency? Also describe its limitations.
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Note: In Part A all questions are compulsory. Attempt any nine questions from Part B.

PART-A

a) Who is Tour operator?

b) What is Travel Agency?

c) What is TCI?

d) What is Forex?

e) What is Eurail

f) What is Package Tour?

g) Who is domestic Tourist?

h) What is Schengen Visa?

i) Types of Travel Agency

j) Responsililities of Tour operator Merchandising Sales

k) Duties of Travel Agency

l) Airport Formalities on Arrival and Departure

m) What is the role of star cruises?

n) Immigration Formalities

o) Modes operandi of Travel Agencies

15X2=30

Part-B

2. Prepare an Itinerary of onbound Buddist Circuit Tour 

3. Write the outbound itinerary of Singapore.

4. Give a case study of Thomas Cook in India.

5. Describe PATA and its role in promotion of Travel Trade

6. What is POE? Why is it required?

7. What are the key elements involved in making a Itinerary and why?

8. How would you ascertain the cost of package Tour?

9. What are the different types of visas? Explain any three in detail

10. Describe the role of Ministey of Tourism in the promotion of domestic Tourism

11. Explain the process followed fee booking in a International hotel

12. Describe in detail the operational modalities of travel Agency.

13. Write shor notes no:

a) IATO

b) ASTA
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