



Roll No_________




Total no of Pages:3

1599

INTRODUCTION TO PRINTING TECHNOLOGIES
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Note: The question paper has two parts A and B. Attempt all questions from Part A and any nine questions from Part B.






Part A

1.

i. What is typesetting?

ii. What is linotype and how it is different from monotype?

iii. What is hand composing  and who invented it?

iv. What is quad?

v. Explain the term pica and point

vi. What are the disadvantages of lino type setting?
vii. What is the difference between metal type and digital type?
viii. Define printing process.
ix. What is a four colour offset machine.
x. What is DTP?
Write short note on 

Xi
Galleys

Xii
Proofing methods

Xiii
Planography

Xiv
Sheetfed offset

Xv
Lower Case




 
Part B

2. Explain the process of hand composition and discuss its advantages.

3. What is digital type setting?
4. Compare mechanical composing with computer type setting.
5. Why offset printing process has become popular today.
6. What is ctp technology . Discuss its merits.
7. What input and output devices are used for DTP.
8. What is flexography. Computer it with letters press.
9. What are the new horizons in printing technology.
10. Briefly discuss the principles involved in different printing processes.
11. Discuss computer hardware for DTP.
12. Differentiate between scanner and image setter.
13. Enumerate the principal of colour separation.
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Section A

1.

i. What is the purpose of mannequins in a store?

ii. How is a fashion retail store planned considering the surrounding?

iii. Is theme wise selling the order of the day? If yes Why?

iv. Discuss the advantages and disadvantages of a career in fashion merchandising.

v. Name the five areas of specialization within the fashion industry.

vi. Why should a buyer “ think like a customer”?

vii. Outline the steps a buyer follows in planning and marking a market visit.

viii. Buying through markets is the most common method for fashion buyers to make contacts for purchasing goods. What other ways for making contacts are available to buyers?

ix. Discuss the components of fashion image. Which components are most important in retailing today?

x. Name the steps in designing a line for manufacturers.

xi. Name the five stages  of a Fashion Life cycle.

xii. Explain the difference between short-lived and long-lived fashions.

xiii. What is a speciality store?

xiv. What are the advantages of trade shows? List 5 points each.






Part B

2. Explain how fashion is an important force in our everyday lives? Give several examples of current fashion in merchandise other then apparel.

3. Why is haute couture fashion important today even though it has ceased to ber profitable?

4. Define and describe the characteristics of each of the following store types:

(a) Department store

(b) Speciality store

(c) Discount Store

(d) Chain Store

(e) B?outique

(f) Mom and Pop store

5. Consider retail stores that have gone out of business in your vicinity and analyze the reasons for these failures.

6. Explain the difference between a sales representative and a market representative.

7. Why do large stores prefer to design and use their own purchase order forms rather than using the vendors order bank?

8. Define Visual Merchandising , and explain how display related to visual merchandising.

9. Do you see electronic shopping replacing retail stores in future? Explain why or why not?

10. Discuss the current fashion importance of accessories. What categories are most important today? Why?

11. How would price linning differ for a discount store and specialty store?

12. What are the steps in the marketing research process?

13. How do successful discounters make a profit?
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          Max marks: 75
Note: PART A is compulsory. Attempt any nine questions from Section B.


PART B Attempt any five question out of the following. Each carries five marks.

PART-A




(2x15=30)
1.

I. Storyboard

II. Key light

III. Floor manager

IV. Cyclorama

V. Sequence

VI. Pedestal

VII. Boom

VIII. Screenplay

IX. Non-linear editing

X. Character make UP

XI. Cue sheet

XII. Wipe 

XIII. Chroma key

XIV. Dutch/Russian angle

XV. Dat

PART-B
2) Briefly describe a radio studio?

3) What are the different types of make UP
4) Discuss different types of make UP

5) Discuss the importance of editing?

6) List different type of microphones based on scientific principles?
7) How important is a director for any TV production?

8) What are the main lights used for a shot?

9) Discuss various transitional devices?

10) What are the different types of shots based on distance of the subject from the camera?
11) How is a radio feature produced?
12) What things should be kept in mind while preparing the budget for a TV programme?

13) How important are costumes and jeweler for television?
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Note: PART A is compulsory. Attempt any nine questions from Section B.


PART B Attempt any five question out of the following. Each carries five marks.

PART-A




(2x15=30)

1.


1) Management

2) HRD

3) Control

4) AAAI

5) ASCI

6) News editor

7) Stress management

8) Grapevine

9) MIS

10) Brain Storming

11) Brain newspaper

12) Tabloid

13) Trust

14) Morgue

15) PCI

PART-B

2. Discuss the principles of management.

3. What are motivational techniques?

4. Define the control function and describe its significance.

5. Describe the various techniques of decision marking in detail.

6. Discuss the departmentalization in detail.

7. Explain the ownership pattern of media in India.

8. Write a descriptive note on the role of the editorial desk.

9. Highlight the role that ASCI play in regulating advertising.

10. Explain the function of advertising department in newspaper.

11. Explain the position of circulation department in the news paper.

12. Describe the different types of printing processes.

13. What are the function of personnel department in a newspaper
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Note: PART A is compulsory. Attempt any nine questions from Section B.


PART B Attempt any five question out of the following. Each carries five marks.

PART-A

1.


I. Define copywriting.

II. Define visualization

III. Explain public relations

IV. Explain the concept of deadline in advertising

V. Brand ambassador

VI. Advertising campaign

VII. Safety appeal in advertising 

VIII. IPRA

IX. Principle of AIDS in advertising

X. Corporate advertising

XI. PRSI

XII. Name any two renowned ad agencies in India

XIII. Use of graphics in advertising 

XIV. AAAI

XV. What are factors to be kept in mind while choosing suitable medium for advertising?

PART-B

2) What are the parameters for judging the effectiveness of advertising?

3) What are the step in planning an advertisement

4) Discuss various appeals in advertising.

5) Explain the organizational structure of an ad agency

6) What are the qualities of good visualization in advertising?

7) Evaluate the effectiveness of ad campaign for polio eradication in India

8) Evaluate the effectiveness of ad campaign for creating AIDS awareness in India

9) Explain the process of visualization

10) Distinguish between adverting and public relations

11) What are the major functions of an ad agency?

12) Enlist the skills and qualities of a public relations officer.

13) Creativity is the greatest asset of a copywriter. Comment
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Note: PART A is compulsory. Attempt any nine questions from Section B.


PART B Attempt any five question out of the following. Each carries five marks.

PART-A

1.


I. Define mass communication

II. Catharsis

III. Narcosis

IV. Distinguish between impact and effect of mass communication

V. NRS

VI. Surveillance of environment

VII. Mass media as transmitter of social heritage

VIII. Audience segmentation

IX. Target audience

X. Infotainment

XI. Community radio

XII. Global VS local audience

XIII. Effect of mass media exposure on the maturity level of children

XIV. Technical barriers in mass communication

XV. Primary education through mass media

PART-B

2) Distinguish between uses and effects of mass media

3) Discuss uses and gratification theory of mass communication in detail

4) Analysis the effect of horrors films on children.

5) Discuss audience typology in detail

6) Comment on the portrayal of women in the television serials

7) Media induces passivity amongst kids. Do you agree? Give reasons.

8) Comment on the emergence of crime based programmes on the news channels

9) Has television become an indispensable part of the Indian households? Discuss.

10) Enumerate the merits of radio as a meduium for rural communication

11) Do you feel there is a necessity for forming a regulatory body for screening television programmes? If so, why?

12) Differenciate between public communication and mass communication.

13) What is the need for audience based research in mass communication
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