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EVENT MANAGEMENT PRINCIPLES AND METHODS




BSCMCAJ -501 (2096)

 


5TH Semester

Time: 3 Hours





Max Marks:75

Note: Part A: Attempt each of the following in 40-60 words. All questions are compulsory and carry two marks each.

          Part B: Attempt any nine of the following in detail. All Questions carry five marks each.






Part B

1.


i.
State the importance of exhibitions.


ii
Give the objectives of an exhibition.


iii
What is meant by direct contact?


iv
Explain exhibitions as a tool of PR?


v
How can press promote an event?


vi
State some of the publicity inputs for promoting an event?


vii
What is the meant by display material in an exhibition?


viii
Why are trade fairs conducted?


ix
What is meant by Stand Design in an exhibition?


x
Cite the methods to ensure cost effectiveness of managing an event.


xi
Name the various promotional materials used to publicize an event.


xii
What kind of print material can be used for managing an event?


xiii
Discuss the need of event management.


xiv
Enumerate the steps involved in designing the material for display in an 



exhibition.


xv
What visual aids can be used for promoting an event?






Part B

2. What is the role of event management in organizations? Discuss the importance of exhibition.

3. How is an exhibition advantageous over other devices of promotion or event management?

4. What is the importance of direct contact?

5. What are the ways to choose right exhibition? How is it decided about participation?

6. Discuss the concept of neutral territory.

7. Write a note on role of press in promoting an event.

8. Describe the publicity inputs or visual aids in promoting an event.

9. What factors are kept in mind while forming the stand design? Explain the various steps involved.

10. What are the uses and abuses of trade fairs?

11. What are the methods and importance of gauging cost effectiveness of managing an event.

12. Describe the steps that go into developing publicity and promotional material for an event.

13. Why do exhibitions sell? What are the types of display material used?

Roll No.______________






Total No. of Pages: 3







1311




ORGANIZATION & MANAGEMENT






BSCMCAJ-502 (2096)






       5th Semester

Time: 3 hrs






           Maximum Marks: 75

Note: 
Part A: Attempt each of the following in 40-60 words. All questions are compulsory and carry two marks each.


Part B: Attempt any nine of the following in detail. All questions carry five marks each.







Part A

1.

i State the importance of media organization.
ii What are the forms of media organizations?
iii Define media organization.
iv Define media management.
v What is the meant by accountability in a media management?
vi Explain the concept of centralization.
vii State the process of recruitment and selection in Human Resource planning.
viii Enumerate the types of leadershop.
ix How can employees be motivated?
x What are the techniques of financial control in an organization.
xi State the steps involved in establishing a media organization.
xii What is meant by entrepreneurship?
xiii What are the various sources of finance in an organization?
xiv What is the process of training in Human Resource Planning?
xv Write a note on gender leadership.





Part B

2. What are the main features of media organization? Explain its structure.

3. Media management is essential in the context of today’s media operations. Comment.

4. How do the concept so fAuthority and Responsibility affect a media organization.

5. Discuss the nature and management functions of an organization.

6. Define media planning. Explain its process and importance.

7. Describe the process of orientation and carrier development in Human Resources.

8. Write a critique on contemporary issues in leadership.

9. What is the role of personality and learning in establishing foundations of behaviour?

10. What the different types of operational and hehavourial controls exercised by an organization? Discuss.

11. What is the importance of entrepreneurship in establishing an organization?

12. What are the responsibilities of media companies?

13. Compare between centralization and decentralization in an organization.
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                       RESEARCH METHODOLOGIES FOR MEDIA

                                              BSCMCAJ-503(2096)





5TH Semester

Time: 3Hours







Max Marks: 75

Note: Part A: Attempt each of the following in 40-60 words. All questions tare 

            Compulsory and carry two marks each.

           Part B: Attempt any nine of the following in detail. All questions carry five marks 

                       Each.







Part A

1.


i. State the different methods of media research.

ii. How is a research problem selected and formulated?

iii. Explain the term hypothesis.

iv. What is meant by survey?

v. What is a public opinion survey?

vi. What are the different kinds of data?

vii. Name the tools for data collection.

viii. Define Data.

ix. Define questionnaire.

x. What is meant by feedback in media research?

xi. What is pre-testing?

xii. Explain post testing.

xiii. Write a note on research designs.

xiv. What are the techniques of report writing?

xv. What is a readership survey?

Part B

2. Describe the different sampling techniques.

3. Explain the structure of media research. What points will you include while writing the final report?

4. Describe the concept of survey. What are the different types of surveys? Explain.

5. Discuss the different types of data.

6. How is a questionnaire designed? What are its types?

7. Write a note on characteristics and importance of Case Study.

8. What are the features of content analysis? Discuss.

9. What are the ways of measuring impact in media research? Explain.

10. Discuss the principles of market research.

11. Explain the theory of segmentation and positioning in market research.

12. How are pre-testing or evaluation tools designed and implemented in a media research?

13. Design an evaluation tool for a display publicity material.
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        CYBER JOURNALISM

                                               BSCMCAJ-504(2096)





    5TH SEMESTER

Time: 3Hours







Max Marks:75

Note:Part A : Attempt each of the following in 40-60 words. All questions are                compulsory and carry two marks each.

         Part B : Attempt any nine of the following in detail. All questions carry five marks each.





Part-A

1.

i. Define Cyber Space.

ii. What is meant by Information Super Highway?

iii. Write a note on web search engines.

iv. What is the differences between hardware and software.

v. Explain the term e-governance.

vi. Define Globalization.

vii. What is website?

viii. How has Internet revolutionized the current media scene?

ix. What is the difference between  cyber media and TV?

x. Define Cyber journalism?

xi. Why are print and electronic media networks making a web presence?

xii. What is HTML used for?

xiii. Name some of the Indian web newspapers.

xiv. Write a note on advertising on web.

xv. How is the circulation or popularity of web newspapers measured?

Part B

2. What  are the fundamentals of cyber media? Compare cyber media with print media.

3. What are the advantages and disadvantages of cyber journalism?

4. What are basic do’s and dont’s of writing for the web?

5. How are interviews presented on the web?

6. What is the  impact of web journalism on the current media scene?

7. Discuss the presentation and layout of a web newspaper.

8. Write a note on future of web journalism.

9. What are the various trends in cyber reporting and editing?

10. Discuss the impact of  globalization on web journalism.

11. Write a critique on cyber laws in India.

12. How are articles and features written for the web?

13. Analyze any Indian news based website.
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PUBLIC RELATIONS






    BSCMCAJ-505(2096)







5TH Semester

Time: 3 Hours





           Maximum Marks: 75

Note: Part A : Attempt each of the following in 40-60 words. All questions are 


compulsory and carry two marks each.


Part B: Attempt any nine of the following in detail. All questions carry five 

marks each.







Part A

1.


i. Define Public Relations.
ii. What is the difference between PR and advertising?
iii. Name various PR techniques.
iv. What is the importance of International Code of Conduct in PR?
v. What are the advantages of a PR department?
vi. How are PR work results evaluated?
vii. What are the different parts of  a news release?
viii. How is Press Relations different from Public Relations?
ix. What is the role of Photography in PR?
x. Write a note on Employee Relations.
xi. What is a house journal?
xii. What is the purpose of press conferences called by PRO?
xiii. Why is code of ethics necessary for PR people?
xiv. What are the disadvantages of a PR consultancy?
xv. Cite the steps involved in planning an exhibition.
Part B

2. Discuss the role of PR in corporate image building.

3. What are the various functions performed by PR?

4. How are the concepts of Marketing and Sales Promotion different from PR?

5. Explain the duties of PR practitioner.

6. What functions does a PR Manager perform? What are the various advantages and disadvantages of these?

7. How is a PR programme planned? Explain in detail.

8. What are the principles of Press Relations?

9. Explain the seven-point formula for a press release. What is its importance?

10. How is a press even organized? What are the writing techniques involved?

11. What are the different kinds of exhibition PR? What are their uses?

12. State the importance of marketing research for a PR practitioner.

13. Discuss the importance of PR in developing countries like India.
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